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TECHNO 
TALES

In a world where advances in 
technology can leave you feeling 

overwhelmed, ADAM OXFORD highlights 
the latest developments

THE PHONE CAFÉ 
Find a store, pay your bill, earn rewards 

and enjoy the world’s best coff ee, all at the 
same time. � at’s what’s on off er in the 

all-new Vida e Caff è app, now available 
for iPhone and Android. Install it and 
immediately start saving fi ve per cent 

on all your Vida purchases, and you can 
earn extra discounts for referring friends.

Aff ordable gaming
Virtual reality (VR) gaming, in which the players 

wear headsets that enable them to experience the 
game world in 3D, has been around for a while, but 

no-one has fi gured out how to make the devices 
affordable for the masses. Keep an eye out for 

Oculus Go, the latest VR device from Facebook, 
which should retail at around R4 000. Rainproof reading

If you were stranded on a desert island and 
could only take one book, what would it be? 
If you were smart, it would be Amazon’s 
Kindle Oasis e-reader. The 
latest update of Kindle 
has a seven-inch display 
with a 300-pixels-per-inch 
resolution and easy to use 
controls on the side. 
Best of all for castaways? 
It’s waterproof.

BROADBAND FOR ALL
Fibre internet company Vumatel 
wants to bring high-speed internet 
to everyone. � ey are planning to 

test a 100Mbps service 
with unlimited data at 
a cost of only R89 per 

month to households in 
the Alexandra township. 

� ere is a catch though – 
the actual speed received 

is likely to be much 
lower than 
100Mbps. � e 

price, however, 
is revolutionary.

Cooking tonight
When you have nothing in the house to cook for dinner, 
Dinner on Demand from eButler lets you view Knorr 
recipes on its website or Facebook page and, if you 
spot one you like, will deliver all the ingredients to your 
door in less than 90 minutes.

When you have nothing in the house to cook for dinner, 
Dinner on Demand from eButler lets you view Knorr 
recipes on its website or Facebook page and, if you 
spot one you like, will deliver all the ingredients to your 
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The nuance 
of nuptials 

Xhosa weddings are steeped 
in meaning, with the various 

stages of the bride marked distinctly 
from one another by what she 
wears and does. For example, 

a makoti (newly married woman) 
would be required to wear a 

traditional dress (idaki), black 
doek (iduku or iqhiya) as a sign 

of respect, scarf around her 
waist signifying fertility and 
a blanket over her shoulders, 

representing her role to nurture 
and protect. 

A most signifi cant blanket
Abakwetha blankets are the only items worn by young initiates 

throughout the initiation ceremony of Xhosa males. As such, the red 
and cream blanket is a symbolic marker of this rite of passage. Today 
though, abakwetha blankets are garnering an additional dose of cool 

for their cultural signifi cance, ethnicity and reduced colour palette. 
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A DECORATED LIFE
Signifying social status, ceremonial 
practice and the various stages of life, 
beadwork is integral to the Xhosa culture. 
Historically, women wove colourful 
and detailed neckpieces, armbands, 

headbands, veils, 
collars and more 
to communicate 
their aff ection for 
their partners. More 
recently, Xhosa 
beadwork entered 
a renaissance with 
young bloods giving 
the craft major street 
cred in items such 
as Vukile Batyi and 
Laduma Ngxokolo’s 
beaded iPhone case.

Inspired by Picasso
In his Africasso Collection, ceramicist Majolandile Dyalvane 
says just as Picasso was inspired by Africa, Picasso 
inspired him. Dyalvane, who grew up in Ngobozana in 
the Eastern Cape, is the founder of Imiso Ceramics.  

❤

REDISCOVERING A HERITAGE
Young Capetonian artist, Tony Gum set the art 
world alight with her Black Coca Cola photographic 
series and her most recent exhibition, Ode to She 
is no different. In a series of meticulously curated 
and styled self-portraits, Gum unravels the cultural 
transition from girlhood to old age in Xhosa culture. 
“Ode to She is a body of work resulting in my 
yearning to [re]discover my Xhosa heritage,” Gum 
explains. In her work, Xhosa Woman – Umfazi, she 
portrays the new role that the umfazi (a married 
woman) adopts with a bundle of sticks balanced 
on the head. The duality of narratives for modern 
Xhosa women is also noted with the inclusion of both

imbaola (traditional body clay) and modern makeup.

create
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EYE ON 
DESIGN

GIRL OF LIFE TAKES CENTRE STAGE 
Designer Lusanda Kori’s star is rising. Her brand 
Ntombobom (meaning girl of life) celebrates Xhosa 
culture, while bringing its traditional clothing and 
accessories into the 21st century. � anks to their 
fresh appeal and contemporary cuts, cool kids like 
Siya Beyile, Simphiwe Dana and Palesa Kgasane 
have worn her colourful Xhosa garments and 
intricate beaded adornments. 

True colours of 
the amaXhosa 
It’s no coincidence that the Xhosa people 
have long been referred to as the Red 
Blanket People, which is thanks to their 
historic use of ochre dyed blankets, 
worn over the shoulders. Traditionally, 
the colour red signifi es royalty, while 
white symbolises spiritual purity; yellow 
signifi es fertility and green new life. 

One stitch 
at a time 
Among the 
country’s most 

celebrated fashion 
designers, Port 

Elizabeth-born Laduma 
Ngxokolo’s brand MaXhosa 

by Laduma creates contemporary 
knitwear for Xhosa initiates 

(abakwetha), who are required 
to wear ceremonial garments 
for six months after initiation. 
Ngxokolo’s designs have 
scooped a slew of awards 
globally. He made the 
Quartz African Innovators 
List and won the Pride of 
Africa award in Barcelona, 
and he received the stamp of 
approval by Beyoncé when 
she took a photograph of 
his work at the Cooper 
Hewitt Smithsonian Design 
Museum in New York and 
shared it on her website.

In the bag
Fledgling fashion-tech brand, Inga 
Atelier launched its products at the 
2017 Sanlam Handmade Contemporary 
Fair. Founded by Inga Gubeka, 
whose wooden Indalo Backpack was 
nominated as 2017 Design Indaba’s 
Most Beautiful Object, the covetable 
collection of leather bags and cases 
all have built-in wireless technology 
to keep your phone charged. As a 
Xhosa, Gubeka gives each of the bags 
traditional names that provide clues to 
his history and culture. “My backpack, 
Nomvulo, takes my grandmother’s 
name, which means Monday; Monday is 
a very important day in Xhosa because 
it was the chosen day for intense work.” 

Did you know?
Nkosi Sikelil’ iAfrika (God 
bless Africa) was a hymn 

composed by Xhosa preacher, 
Enoch Sontonga in 1897.

Rich and colourful, Xhosa 
heritage is turning heads in many of 
today’s most eye-catching designs, 

writes MILA CREWE-BROWN
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will keep your passion going way beyond your visit to one 
of our Vida stores. Enjoy our welcoming espresso bar culture 
while reading about our conversation starters such as the 

latest gadgets and machines for your home,  
feel-good South African stories, fashion, travel, adventure sport 

and great brewing tips. 

The content also covers active lifestyles, healthy living, and 
an introduction to extraordinary things and people – with 

the spotlight on South African entrepreneurs doing the 
impossible. Don’t miss out on this opportunity to engage with 

all the Vida fans!


